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Public awareness

► WEEE management is dependant on the consumers and their behaviour at the end-of-life of a 

product. 

► Even with a very good and well implemented legislation, WEEE will not be properly treated if it 

is not made accessible by the consumer. 

► There are gaps between the willingness to recycle and the knowledge and awareness of e-waste 

handling. 
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Setting public awareness

► Solution to consumers not knowing what to do with there e-waste: educate and inform them. 

► Before starting a campaign, it is important to know the level of awareness of the population. 

► Consumers of EEE become generators of WEEE!
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► Steps to designing awareness campaigns:

•Objectives will help defining the goal 
of the campaign. 

•Define clearly which objective should 
be short-term and which should be 
long-term. 

•Objectives should be measurable, 
achievable, realistic and time-bound. 

Set objectives

•To reach out and influence the 
behaviour of the targeted consumers, 
their needs in terms of information 
must be identified. 

•Handing out surveys will help 
understand the level of knowledge 
and awareness on e-waste. 

Identify the needs of 
the targeted 
consumers

•The message has to be: 

•Simple.

•Have a clear ask (what you want 
people to do).

•Be convincing. 

•Be consistent (with national 
campaign for example).

•Be repeated. Select the appropriate 
tone to address your 

message
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Communication methods
► A good and effective awareness campaign uses a set of different communication methods. 

► One single method is not effective enough. 

► Each methods has advantages and disadvantages depending on the objectives to meet. 

ADVERTISING

🡪 Via Radio, TV, print press, 

outdoor panels, mobile, online, 

etc.

🡪 Mainly for broad 

communication. 

PUBLIC RELATIONS

🡪 Media relations (via radio, 

press, TV and online), press 

conference. 

🡪 Mainly for broad 

communication. 

DIRECT MARKETING

🡪 Door-to-door canvassing, 

leaflet distribution, exhibitions 

and events, etc.

🡪 Mainly for targeted informing
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COMMUNITY 

ENGAGEMENT

🡪 Build long-term and sustainable 

relationship with communities 

to have a better acceptancy of 

the message. 

🡪 Targeted informing. 

ONLINE

🡪 Website, Social media 

(Facebook, Twitter, Instagram, 

etc.). 

🡪 Can be very targeted 

communication. 

INTERNAL 

COMMUNICATIONS

🡪 Newsletters, mails, memos, 

etc.

🡪 Very targeted information to 

those who are interested. 
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Example 1: EU - Greece 

Purpose

Rise awareness for e-waste in Greece. 

Communicate how WEEE is processed after its 

end-of–life. 

Communication method
YouTube videos, social media posters, radio and 

TV advertisement, roadshow. 

Outcome

+16,5% collection rate of WEEE in the targeted 

area compared to only +7,8% increase in rest of 

Greece. 
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Example 2: Belgium

Purpose
Target university students to hand in old 

electronics. 

Communication method
Pop-up café. Students who handed in old WEEE 

were offered a free drink. 

Outcome

6 pop-up café opened across all the country (in 

2016). This increased the overall collection of 

Recupel. 

https://www.rtbf.be/info/regions/brabant-wallon/detail_le-cafe-recupel-s-installe-a-lln-recevez-une-biere-une-soupe-ou-un-cafe-en-echange-de-vos-vieux-electros?id=10368396
https://www.tvcom.be/article/info/economie/une-cafetiere-contre-une-biere-le-cafe-recupel-debarque-a-louvain-la-neuve-_25090_89.htmlhttps://indiandribble.com/cases/caferecupel/
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Example 3: London-UK 

Purpose
Boost participation in recycling by people living in 

flats. 

Communication method

Door-to-door canvassing, newsletters, website, 

targeted mails, leaflets, posters, reusable bags, 

etc.

Outcome

Visit of 15’000 flats and 50% face-to-face contact 

to hand in information about e-waste collection 

and recycling. 

Leaflets distributed to households

Leaflets distributed to householdsPoster in streets

Information on public screens (community centres, sport centres, etc.)
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Example 4: Egypt – Tetra Pak 

Purpose
Awareness program in schools, for Tetra Pak 

packaging. 

Communication method
Interactive session with children, distribution of 

bins. 

Outcome

71 awareness raising sessions, 5’880 student, 215 

teachers and 37 mothers were reached and 

informed. 46 bins were distributed to encourage 

separation of Tetra Pak in schools. 

https://www.tetrapak.com/en-us/sustainability/carton-recycling

https://fr.w

ikipedia.org/

wiki/Tetra_

Pak

https://www.tetrapak.com/en-pk/sustainability/planet/recyclinghttps://fr.wikipedia.org/wiki/Tetra_Pak https://www.arabnews.jp/en/saudi-arabia/article_38692/
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Example 5: UK 

Purpose
Spread environmental conservation message and 

encourage the use of reuse or recycling facilities. 

Communication method
Social media. Submit a #SelfiEEE (a photograph of 

themselves with a broken or unwanted e-waste).  

Outcome

This method is part of an overall effort which has 

enabled ERP to collect more than 1’000’000 tons 

of e-waste in the United-Kingdom. 

https://erp-selfieee.co.ukhttps://www.recyclingwasteworld.co.uk/news/erp-uk-launches-new-e-waste-awareness-raising-campaign/82542/ https://resource.co/article/news-brief-080515-10111
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Move from worst to good practices with awareness 

raising

► Worst practices in WEEE management are described as «pratices thhat are known or suspected 

to have severe negative impacts on the environment, workers/community health and safety, 

and quality and quantity of recovered secondary materials. 

► These worst practices mostly take place in subsistence activities seen in the informal sector. 

► Poor education and lack of training and awareness contribute to engaging in risky practices.

► Raising awareness among workers involved in WEEE management will strenghen their capacities 

and help move from worst to good practices. 

A
. Raise awareness to highlight the 

risks of non-compliance and 
promote responsible waste 
management, worker safety, 
and environmental protection. 
Empower citizens to push for 
stronger action against 
environmental crimes.

B
. Train your workforce to handle 

hazardous materials safely by 
providing clear instructions, 
detailed descriptions of risks, 
and appropriate protection 
measures. Use illustrated 
procedures in local languages to 
ensure safe practices and 
prevent contamination.
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