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Public awareness

WEEE management is dependant on the consumers and their behaviour at the end-of-life of a
product.

Even with a very good and well implemented legislation, WEEE will not be properly treated if it
is not made accessible by the consumer.

There are gaps between the willingness to recycle and the knowledge and awareness of e-waste
handling.
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Setting public awareness

» Solution to consumers not knowing what to do with there e-waste: educate and inform them.
» Before starting a campaign, it is important to know the level of awareness of the population.

» Consumers of EEE become generators of WEEE!




Steps to designing awareness campaigns:

|ldentify the needs of

— the targeted
&)bjectives will help defining the goal\ s ﬁ he message has to be: \
of the campaign. consumers
«Simple.
«Define clearly which objective should «To reach out and influence the
be short-term and which should be behaviour of the targeted consumers, eHave a clear ask (what you want
long-term. their needs in terms of information people to do).
must be identified.
*Objectives should be measurable, *Be convincing.
achievable, realistic and time-bound. «Handing out surveys will help
understand the level of knowledge «Be consistent (with national
and awareness on e-waste. campaion far examnle)
S y e rep O€lect the appropriate
Set objectives tone to address your
message




Communication methods

A good and effective awareness campaign uses a set of different communication methods.

One single method is not effective enough.

Each methods has advantages and disadvantages depending on the objectives to meet.

ADVERTISING @

Via Radio, TV, print press,
outdoor panels, mobile, online,
etc.

Door-to-door canvassing,
leaflet distribution, exhibitions

and events, etc.
Mainly for broad

cZ S
communication.
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PUBLIC RELATIONS

Media relations (via radio,
press, TV and online), press
conference.

Mainly for broad
communication.

Mainly for targeted informing
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Build long-term and sustainable
relationship with communities
to have a better acceptancy of

<

COMMUNITY
ENGAGEMENT

the message.
Targeted informing.
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Newsletters, mails, memos,
etc.

Very targeted information to
those who are interested.
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ONLINE @
/47 <
@ Website, Social media
(Facebook, Twitter, Instagram,

etc.).

Can be very targeted
communication.
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Example 1: EU - Greece

Purpose

Rise awareness for e-waste in Greece.
Communicate how WEEE is processed after its
end-of-life.

Communication method

YouTube videos, social media posters, radio and
TV advertisement, roadshow.

Outcome

+16,5% collection rate of WEEE in the targeted
area compared to only +7,8% increase in rest of
Greece.




Example 2: Belgium

Purpose

Target university students to hand in old
electronics.

Communication method

Pop-up café. Students who handed in old WEEE
were offered a free drink.

Outcome

6 pop-up café opened across all the country (in
2016). This increased the overall collection of
Recupel.




Example 3: London-UK

Purpose

Boost participation in recycling by people living in
flats.

Communication method

Door-to-door canvassing, newsletters, website,
targeted mails, leaflets, posters, reusable bags,
etc.

Outcome

|
Your new collection day is i

\
‘mu ﬁ | and waste collection
| calendar 2018/19

Fine eut more:
e Darnelgev.ukjsecycting
o —

oA RINE

Leaflets distributed to households

Poster in streets

Visit of 15’000 flats and 50% face-to-face contact
to hand in information about e-waste collection
and recycling.

{ Your Christmas recycling and waste collection schedule |

BIAIRINIE]T]
o

Tussday I8 December

Wednesday 26 Decomber
Thursday 27 Decomber
Priday 26 December

Monday 31 December

Leaflets distributed to households

Information on public screens (community centres, sport centres, etc.)
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Example 4: Egypt - Tetra Pak

Purpose

Awareness program in schools, for Tetra Pak
packaging.

Communication method

Interactive session with children, distribution of
bins.

Outcome

71 awareness raising sessions, 5’880 student, 215
teachers and 37 mothers were reached and
informed. 46 bins were distributed to encourage
separation of Tetra Pak in schools.

Beverage cartons:
the environmental advantage

12




Example 5: UK

Spread environmental conservation message and

Purpose . e
P encourage the use of reuse or recycling facilities.

Social media. Submit a #SelfiEEE (a photograph of

Communication method themselves with a broken or unwanted e-waste).

This method is part of an overall effort which has
Outcome enabled ERP to collect more than 1°000°000 tons
of e-waste in the United-Kingdom.

about your

#SelfiEEE ;ou could WIN-

*\aboutyour‘
#SelfiEEE  «

) £25;)l'




Move from worst to good practices with awareness
raising

» Worst practices in WEEE management are described as «pratices thhat are known or suspected
to have severe negative impacts on the environment, workers/community health and safety,
and quality and quantity of recovered secondary materials.

» These worst practices mostly take place in subsistence activities seen in the informal sector.

» Poor education and lack of training and awareness contribute to engaging in risky practices.

» Raising awareness among workers involved in WEEE management will strenghen their capacities
and help move from worst to good practices.

Raise awareness to highlight the
risks of non-compliance and
promote responsible waste
management, worker safety,

and environmental protection.
Empower citizens to push for

stronger action against

environmental crimes. e
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